Supplementary material for “Do Discount Presentations Influence Gift

Purchase Intentions and Attitudes of Chinese Outbound Tourists?”

Appendix A: Scenarios

Study 1:
Chinese version

B A GARIEAE AU 7 ROE B SR BT B R VR B 45 R AT R e A KL ]
s ARHEE S RNIRE SR I SE— 28 20 8 i o ARSR RN 147 T 17 HR O 1) — 5K 3 A iR
LG . VR E BX S IEERFAT 2528, BilE b HSGESE: “Pay 88%
of the regular price” (W SCHHPE: “423% 88 #77) vs. “Get 12% off the regular price” (HH S HH
PR AN 12%”) vs. “Pay 85% of the regular price” (H1 SCHHPE: “423%) 85 #77) vs. “Get

15% off the regular price” (W SCEHPE: “E3 AN 15%7).

English version

Imagine you were traveling in a Western-developed country for leisure purposes.
Today you planned to buy some gifts for your relatives and friends in China, as tomorrow
you would fly back. You came to a famous gift shop in the city downtown and found that the
gift shop was on a storewide promotion. What was written on the promotion banner was ‘“Pay

88% of the regular price” (Chinese translation: “4237% 88 47”) vs. “Get 12% off the regular
price” (Chinese translation: “4=3%{# 12%”) vs. “Pay 85% of the regular price” (Chinese
translation: “4=3% 85 #77) vs. “Get 15% off the regular price” (Chinese translation: “4=37J%

15%”).



Study 2:

Chinese version

AR RAR IEAE R PG J7 RIEE i BT IR AUR L SE o AT FE g A8 KL Il [
, RAES A RO IRIE N SR I SE— S 20 8 it o PR B T AL F 77 0o 1 — 5K A4 ik e
LT M o VR H RTIX SRS IEFEBE T 2258, MR B3R S5 %  “Pay 88%
of the regular price” (H SCEH % “43% 88 #1”) vs. “Get 12% off the regular price” (H SCHH
BE: T 12%).
VRAF I SR Ui 08 2 i 7 S PO R P RN vs. P A

English version

Imagine you were traveling in a Western-developed country for leisure purposes.
Today you planned to buy some gifts for your relatives and friends in China, as tomorrow
you would fly back. You came to a famous gift shop in the city downtown and found that the
gift shop was on a storewide promotion. What was written on the promotion banner was “Pay

88% of the regular price” (Chinese translation: “4=3% 88 #7”°) vs. “Get 12% off the regular
price” (Chinese translation: “4=37J# 12%”).

The owner of this gift shop was “Chinese” vs. “a Westerner.”



Appendix B: Measures

Reliability Coefficients

Variables Measures (all 7-point scales)
Study 1 Study 2
Purchase intentions What is thq hke.hho.od of you purchasing
) some gifts in this gift store based on the _ _
(Oliver and Swan . . . . . a=0.82 a=0.79
1989) scenario? (unlikely-likely, impossible-
possible, improbable-probable)
;‘}Xlglt?gessh‘t(;)wards What do you think about the gift shop?
s p (bad-good, unfavorable-favorable, a=0.80 a=0.81
(Letheren, Martin, negative-positive)
and Jin 2017) gave-p
gt;lg::teiigszsrds What do you think about the city where the
. gift shop is located? (bad-good, a=10.82 a=0.84
(Letheren, Martin, unfavorable-favorable, negative-positive)
and Jin 2017) » Negatve-p
Familiarity (Kim How do you perceive the prlce'dlscount
presentation used in the scenario? - -
and Kramer 2006) o o
(unfamiliar-familiar)
Please indicate your agreement on the
following statement: (1 = strongly disagree,
7 = strongly agree)
Cultural icon” 1. X" is a lucky number combination. a=0.92 a=0.89
2. X has a special meaning exclusively to
Chinese people.
3. Xiis a cultural icon for Chinese people.
Please indicate your agreement towards the
following statements: (1 = strongly
Cultural disagree, 7 = strongly agree)
1. The shop owner acknowledges my
acknowledgment
culture.
(Kraemer, . . . . a=0.87
. 2. This destination retailer recognizes my
Gouthier, and culture
Heidenreich 2017) 3. This destination city respects my culture.
4. My culture is honored by this Western
country.
Please indicate the extent to which you felt
as you were reading the scenario on the
Positive affect giltlr(;“n?;llg )scale (I1=notatall, 7=
(Williams and L Gand? a=0.88
DeSteno 2008) 2. Happy
3. Pleasant
4. Content
Please recall the scenario, what is the
Retailer COO retailer country of origin? (Chinese- -
Western)
Notes:

" Items in this construct were developed based on the definition of a cultural icon.
X represents the number (e.g., 88, 12, 85, and 15) in the discount presentation.



