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Our research team is called BIG which stands for Behavioral Insights Group. The research team includes both Professors and Doctoral Students in a variety of Programs.

The BIG team members conduct research on individual and group decision making. We are interested in understanding the factors that influence task performance. 

In order for you to get a better sense of the research team, we will first ask you to familiarize yourself with the goals and values of the group. Please read all the materials carefully. You will answer questions subsequently.


Members-code Condition: 

Welcome to the BIG team. 
 
Today, please join the BIG team conducting research to understand factors that influence task performance. You will help this group with pilot testing a set of performance tasks. 
 
 
It is critical to read all the instructions very carefully. 

On the next page, you will read about the BIG team's objectives, values, and commitment to excellence.

First, all staff including study participants are required to familiarize oneself with the goals and values of BIG team. As a member, you will complete a short orientation activity, which is similar to the onboarding experienced by new members of groups or companies. This will take less than 5 minutes of your time right now.  

Please start the orientation by proceeding to the next page. The goal is for all staff including study participants to get to know the BIG team better. 

Objectives and Values

The work of the BIG team is mission-driven: to develop cutting-edge research on individuals, teams, and organizations. This group asks questions that point to key concerns within organizations today: how do organizations improve performance? How do teams enhance decision-making processes? Why do people do what they do in organizations? 
 
The team’s purpose is not only to create knowledge in a vacuum, results will be applied to real-world situations in organizations and in society as a whole. This means everything done in this group serves a higher purpose of creating and disseminating knowledge that can assist in achieving better organizational processes. 

Objectives and Values

The BIG research group also values quality at every step of the process. It is important to remember that what this team does, no matter how seemingly insignificant, flows into a greater whole. Every member must strive for excellence so the collective effort results in the best possible outcome. 
 
It is the policy of the BIG research group to demand personal accountability from each person. All are expected to contribute to a goal-focused environment which integrates high levels of teamwork and individual efficiency to achieve outstanding results. It is the duty of all involved to strive to perform at their personal best.

Code of Conduct 
 
The BIG team emphasizes integrity, fairness, and respect. All staff including study participants are expected to exercise his or her best judgment and behave according to the highest ethical standards. 
 
The BIG research group values integrity in all aspects of the group’s work. Honesty and quality must come from every person. Only in this manner can the group generate valid results which other organizations and teams can use effectively. 
 
It is the policy of the BIG research group that respect must be maintained at all times. This allows the group to be a collegial, cooperative environment more conducive to work. 

Code of Conduct 
 
It is the policy of the BIG research group that all members must act fairly so each individual can contribute. It is vital that all staff’s actions are tailored to the good of the BIG team rather than their own self-interests. Although conflicts of interest may occur when personal activities compete or even interfere with the work in this group, it is important that these instances are recognized and disclosed. 
 
All staff including study participants must constantly determine if their actions are in accordance with the BIG research group's ethical values. Each person must avoid situations where his or her judgment may be affected by interests unrelated or even detrimental to the group’s work. 

Thank you for familiarizing yourself with the BIG research group.
 

We-code Condition:

Welcome to our group (the BIG team). 


Today, please join us as we conduct research to understand factors that influence task performance. You will help our group with pilot testing a set of performance tasks. 


It is critical to read all the instructions very carefully. 

On the next page, we will tell you about our group’s objectives, values, and commitment to excellence.

First, familiarize yourself with the goals and values of our group. You do this by completing a short orientation activity, which is similar to the onboarding experienced by new members of groups or companies. This will take less than 5 minutes of your time right now.  
 
Please start the orientation by proceeding to the next page. We hope that you will get to know our team better. 

Objectives and Values 
 
Our work is mission-driven: to develop cutting-edge research on individuals, teams, and organizations. We ask questions that point to key concerns within organizations today: how do organizations improve performance? How do teams enhance decision-making processes? Why do people do what they do in organizations? 
 
Our purpose is not only to create knowledge in a vacuum though, we also seek to apply our findings to real-world situations in organizations and in society as a whole. To us, this means that everything done in this group serves a higher purpose of creating and disseminating knowledge that can assist in achieving better organizational processes.

Objectives and Values 
 
We also value quality at every step of the process. It is important to remember that what we do now, no matter how seemingly insignificant, flows into a greater whole. Every one of us must strive for excellence so our collective effort results in the best possible outcome. 
 
We demand personal accountability from each of us. As part of our group, we are all expected to contribute to a goal-focused environment which integrates high levels of teamwork and individual efficiency to achieve outstanding results. It is our duty to strive to perform at our personal best.

Code of Conduct 
 
At the BIG team, we emphasize integrity, fairness, and respect. We expect each other to exercise our best judgment and behave according to the highest ethical standards. 
 
We value integrity in all aspects of our work. Honesty and quality stem from each of us as members of this group. Only then can we generate valid results which other organizations and teams can use effectively. 
 
We approach each other with respect at all times. This allows us to maintain a collegial, cooperative environment more conducive to work. 

Code of Conduct 

We treat each other with fairness so each person can contribute their share of work. It is vital that we make sure our actions are tailored to the good of the group rather than our own self-interest. Although conflicts of interest may occur when personal activities compete or even interfere with our work in this group, it is important that we recognize those instances and disclose them. 
 
We need to make sure to constantly ask ourselves if our actions are in accordance with our group’s ethical values. Each one of us must avoid situations where our judgment may be affected by interests unrelated or even detrimental to the group’s work.

Thank you for familiarizing yourself with our group, the BIG research group.


Table S1 Correlations and Descriptive Statistics
	Variables
	Mean
	SD
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22
	23
	24
	25
	26
	27
	28
	29

	1.Corporate illegality (continuous)
	0.193
	0.583
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	2.We-Code
	0368
	0.482
	0.089
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	3.1990 Dummy
	0.043
	0.204
	0.034
	0.007
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	4.1991 Dummy
	0.043
	0.204
	0.042
	0.009
	-0.056
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	5.1992 Dummy
	0.043
	0.204
	0.046
	0.006
	-0.056
	-0.056
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	6.1993 Dummy
	0.043
	0.204
	0.047
	0.006
	-0.056
	-0.057
	-0.057
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	7.1994 Dummy
	0.043
	0.204
	0.039
	0.008
	-0.057
	-0.057
	-0.057
	-0.057
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	8.1995 Dummy
	0.043
	0.204
	0.046
	0.008
	-0.056
	-0.056
	-0.056
	-0.057
	-0.057
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	9.1996 Dummy
	0.043
	0.204
	0.038
	0.009
	-0.056
	-0.056
	-0.056
	-0.057
	-0.057
	-0.056
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	10.1997 Dummy
	0.043
	0.204
	0.034
	0.009
	-0.056
	-0.057
	-0.057
	-0.057
	-0.057
	-0.057
	-0.057
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	11.1998 Dummy
	0.043
	0.204
	0.024
	0.011
	-0.056
	-0.056
	-0.057
	-0.057
	-0.057
	-0.056
	-0.056
	-0.057
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	12.1999 Dummy
	0.043
	0.204
	0.023
	0.011
	-0.055
	-0.055
	-0.055
	-0.056
	-0.056
	-0.055
	-0.055
	-0.056
	-0.055
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	13.2000 Dummy
	0.043
	0.204
	-0.003
	0.011
	-0.051
	-0.051
	-0.051
	-0.052
	-0.052
	-0.051
	-0.051
	-0.052
	-0.051
	-0.051
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	14.2001 Dummy
	0.043
	0.204
	-0.014
	0.007
	-0.049
	-0.049
	-0.049
	-0.05
	-0.05
	-0.049
	-0.049
	-0.05
	-0.049
	-0.049
	-0.045
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	15.2002 Dummy
	0.043
	0.204
	-0.012
	-0.011
	-0.048
	-0.048
	-0.048
	-0.048
	-0.049
	-0.048
	-0.048
	-0.048
	-0.048
	-0.047
	-0.044
	-0.042
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	16.2003 Dummy
	0.043
	0.204
	-0.014
	-0.005
	-0.047
	-0.047
	-0.047
	-0.048
	-0.048
	-0.048
	-0.047
	-0.048
	-0.048
	-0.047
	-0.043
	-0.042
	-0.041
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	17.2004 Dummy
	0.043
	0.204
	-0.023
	-0.007
	-0.047
	-0.047
	-0.047
	-0.048
	-0.048
	-0.047
	-0.047
	-0.048
	-0.047
	-0.047
	-0.043
	-0.042
	-0.04
	-0.04
	
	
	
	
	
	
	
	
	
	
	
	
	

	18.2005 Dummy
	0.043
	0.204
	-0.027
	-0.008
	-0.047
	-0.047
	-0.047
	-0.047
	-0.047
	-0.047
	-0.047
	-0.047
	-0.047
	-0.046
	-0.043
	-0.041
	-0.04
	-0.04
	-0.04
	
	
	
	
	
	
	
	
	
	
	
	

	19.2006 Dummy
	0.043
	0.204
	-0.033
	-0.009
	-0.046
	-0.046
	-0.046
	-0.046
	-0.046
	-0.046
	-0.046
	-0.046
	-0.046
	-0.045
	-0.042
	-0.04
	-0.039
	-0.039
	-0.039
	-0.038
	
	
	
	
	
	
	
	
	
	
	

	20.2007 Dummy
	0.043
	0.204
	-0.036
	-0.011
	-0.045
	-0.045
	-0.045
	-0.045
	-0.046
	-0.045
	-0.045
	-0.045
	-0.045
	-0.044
	-0.041
	-0.04
	-0.038
	-0.038
	-0.038
	-0.038
	-0.037
	
	
	
	
	
	
	
	
	
	

	21.2008 Dummy
	0.043
	0.204
	-0.049
	-0.012
	-0.044
	-0.044
	-0.044
	-0.044
	-0.044
	-0.044
	-0.044
	-0.044
	-0.044
	-0.043
	-0.04
	-0.039
	-0.037
	-0.037
	-0.037
	-0.037
	-0.036
	-0.035
	
	
	
	
	
	
	
	
	

	22.2009 Dummy
	0.043
	0.204
	-0.059
	-0.010
	-0.043
	-0.043
	-0.043
	-0.043
	-0.043
	-0.043
	-0.043
	-0.043
	-0.043
	-0.042
	-0.039
	-0.038
	-0.037
	-0.036
	-0.036
	-0.036
	-0.035
	-0.034
	-0.034
	
	
	
	
	
	
	
	

	23.2010 Dummy
	0.043
	0.204
	-0.063
	-0.019
	-0.042
	-0.042
	-0.042
	-0.043
	-0.043
	-0.043
	-0.042
	-0.043
	-0.043
	-0.042
	-0.039
	-0.037
	-0.036
	-0.036
	-0.036
	-0.036
	-0.0355
	-0.034
	-0.033
	-0.033
	
	
	
	
	
	
	

	24.2011 Dummy
	0.043
	0.204
	-0.065
	-0.015
	-0.042
	-0.042
	-0.042
	-0.042
	-0.042
	-0.042
	-0.042
	-0.042
	-0.042
	-0.041
	-0.038
	-0.037
	-0.036
	-0.035
	-0.035
	-0.035
	-0.034
	-0.034
	-0.033
	-0.032
	-0.032
	
	
	
	
	
	

	25.2012 Dummy
	0.043
	0.204
	-0.067
	-0.016
	-0.041
	-0.041
	-0.041
	-0.042
	-0.042
	-0.041
	-0.041
	-0.042
	-0.041
	-0.041
	-0.038
	-0.036
	-0.035
	-0.035
	-0.035
	-0.035
	-0.034
	-0.033
	-0.032
	-0.032
	-0.031
	-0.031
	
	
	
	
	

	26.log number of employees
	3.146
	1.010
	0.263
	0.112
	-0.009
	-0.01
	-0.013
	-0.016
	-0.018
	-0.022
	-0.02
	-0.014
	-0.015
	-0.004
	-0.001
	-0.001
	0.01
	-0.008
	-0.003
	-0.005
	-0.005
	0.016
	0.03
	0.036
	0.032
	0.036
	0.033
	
	
	
	

	27.Absorbed slack
	0.230
	0.140
	-0.098
	0.159
	-0.037
	-0.028
	-0.015
	-0.02
	-0.02
	-0.024
	-0.024
	-0.02
	-0.009
	0
	0.16
	0.01
	0.021
	0.017
	0.024
	0.015
	0.016
	0.021
	0.024
	0.021
	0.029
	0.014
	0.04
	-0.136
	
	
	

	28.Unabsorbed slack
	0.324
	0.568
	-0.071
	0.050
	-0.045
	-0.045
	-0.039
	-0.048
	-0.048
	-0.076
	-0.073
	-0.068
	-0.074
	-0.078
	-0.019
	0.007
	0.015
	0.043
	0.058
	0.089
	0.083
	0.061
	0.044
	0.043
	0.199
	0.105
	0.093
	-0.226
	0.241
	
	

	29.Potential slack
	-0.126
	35.35
	0.006
	0.015
	0.002
	0.003
	0
	0.004
	0.004
	0.005
	0.002
	0.003
	0.007
	0.003
	0.005
	0.007
	0.011
	-0.001
	-0.029
	0.02
	0.003
	0.002
	0.031
	-0.035
	-0.019
	-0.041
	0
	0
	0.011
	-0.007
	

	30.word count
	8277.827
	5280.827
	0.057
	0.310
	0.013
	0.006
	0.01
	0.008
	0.012
	0.012
	0.003
	0.004
	0.008
	0.016
	0.002
	-0.008
	-0.008
	-0.008
	-0.004
	-0.004
	-0.012
	-0.012
	-0.008
	-0.005
	-0.017
	-0.014
	-0.016
	0.111
	0.198
	0.03
	0.003




Table S2. Multiple Estimates of Logistic Regression Models Predicting Corporate Illegality (continuous) in Study 5.

	Variables
	
	model 1
	model 2
	model 3

	
	
	estimate
	SE
	estimate
	SE
	estimate
	SE

	Intercept
	
	0.305
	***
	0.046
	-0.228
	***
	0.066
	-0.214
	***
	0.067

	We-Code
	
	0.089
	***
	0.019
	0.074
	**
	0.024
	0.023
	**
	0.009

	1991 Dummy
	0.019
	
	0.063
	0.025
	
	0.069
	0.025
	
	0.069

	1992 Dummy
	0.034
	
	0.063
	0.041
	
	0.069
	0.041
	
	0.069

	1993 Dummy
	0.033
	
	0.063
	0.043
	
	0.069
	0.044
	
	0.069

	1994 Dummy
	0.008
	
	0.063
	0.024
	
	0.069
	0.024
	
	0.069

	1995 Dummy
	0.026
	
	0.063
	0.051
	
	0.069
	0.051
	
	0.069

	1996 Dummy
	-0.001
	
	0.063
	0.026
	
	0.069
	0.028
	
	0.069

	1997 Dummy
	-0.014
	
	0.062
	0.009
	
	0.069
	0.010
	
	0.069

	1998 Dummy
	-0.041
	
	0.062
	-0.014
	
	0.069
	-0.013
	
	0.069

	1999 Dummy
	-0.045
	
	0.063
	-0.022
	
	0.070
	-0.022
	
	0.070

	2000 Dummy
	-0.140
	*
	0.063
	-0.107
	
	0.073
	-0.106
	
	0.073

	2001 Dummy
	-0.178
	**
	0.063
	-0.149
	*
	0.074
	-0.148
	*
	0.074

	2002 Dummy
	-0.186
	**
	0.063
	-0.151
	*
	0.075
	-0.150
	*
	0.075

	2003 Dummy
	-0.190
	**
	0.063
	-0.147
	
	0.076
	-0.146
	
	0.076

	2004 Dummy
	-0.213
	***
	0.064
	-0.186
	*
	0.076
	-0.185
	*
	0.076

	2005 Dummy
	-0.218
	***
	0.064
	-0.208
	**
	0.077
	-0.207
	**
	0.077

	2006 Dummy
	-0.240
	***
	0.064
	-0.235
	**
	0.078
	-0.234
	**
	0.078

	2007 Dummy
	-0.252
	***
	0.064
	-0.253
	**
	0.078
	-0.252
	**
	0.078

	2008 Dummy
	-0.288
	***
	0.064
	-0.315
	***
	0.079
	-0.313
	***
	0.079

	2009 Dummy
	-0.306
	***
	0.064
	-0.361
	***
	0.080
	-0.360
	***
	0.081

	2010 Dummy
	-0.324
	***
	0.064
	-0.393
	***
	0.082
	-0.391
	***
	0.082

	2011 Dummy
	-0.330
	***
	0.064
	-0.409
	***
	0.082
	-0.408
	***
	0.082

	2012 Dummy
	-0.336
	***
	0.064
	-0.415
	***
	0.083
	-0.413
	***
	0.083

	Log number of employees
	
	
	0.192
	***
	0.012
	0.191
	 ***
	0.012

	Absorbed slack
	
	
	
	-0.321
	***
	0.086
	-0.331
	***
	0.087

	Unabsorbed slack
	
	
	
	0.084
	***
	0.022
	0.084
	***
	0.023

	Potential slack
	
	
	
	0.000
	
	0.000
	-0.000
	
	0.000

	Word count
	
	
	
	
	
	
	
	 0.000
	
	0.000



*** p<0.001, ** p<0.01, * p<0.05 



