
Appendix 

Table 1A: Coding framework 

Variable Categories 
Broadcasting - Largely: Explicit reference to a partisan 

policy position 
- Slightly: Implied support for policy/group 
without a clear position statement 
- None 

Mobilising - Largely: Explicit reference to voting, 
request for users to take action on another 
platform or on Instagram (follow) 
- Slightly: Motivational and inspirational 
statements without a concrete call to action 
- None 

Top candidate - Candidate present as the main subject 
Private - Candidate shown in a private setting: 

“behind-the-scenes” or not at in his 
professional/political capacity 

Campaign material - Image uses party branding and/or is 
produced 

Hybrid - Reference to party/candidate activity on 
TV, in press, internet, debate or another 
social media platform 

Celebrity - Celebrity present in the image 
Europeanisation* - Post makes reference to: EU, transnational 

party groups, political debate in another EU 
member state, Spitzenkandidaten,  

* Not included in Russmann & Svensson (2016). 
 
  



Table 2A: Modelling Engagement (raw values) 

 2015 2016 Pooled model 2015 2016 Pooled model 

 Likes Engagement 

       

New party 201.04*** 238.84 323.63*** 200.62*** 34.28 279.18*** 

 (57.24) (277.80) (70.33) (67.95) (371.30) (91.34) 

Leftwing -101.84 815.28*** 269.50*** -105.24 894.88*** 277.76*** 

 (70.13) (159.65) (79.56) (84.56) (185.22) (89.91) 

Broadcasting -107.33** -35.36 -85.19* -111.81** -42.98 -88.37 

 (41.04) (127.62) (50.87) (47.50) (151.55) (56.80) 

Mobilisation 164.70*** 240.59** 222.67*** 184.74*** 289.01*** 255.76*** 

 (48.76) (94.61) (50.81) (56.85) (107.45) (58.11) 

Top candidate 129.45* 213.63 128.64* 176.49** 252.27 164.32* 

 (65.61) (143.33) (70.79) (77.58) (193.65) (83.98) 

Private image 236.00 -245.62* -222.98* 207.21 -303.84** -287.59** 

 (239.72) (123.32) (126.44) (261.79) (135.78) (143.78) 

Celebrity 124.30 -39.62 130.76 185.34 -82.67 115.19 

 (234.19) (233.80) (308.46) (256.99) (244.44) (365.75) 

Hybrid -182.16** -206.51 -117.45 -178.11* -218.03 -117.55 

 (87.54) (178.49) (90.03) (105.38) (188.35) (101.85) 

Branded -104.57 -186.37 -138.60* -118.85 -276.56 -155.84* 

 (67.60) (262.75) (78.82) (78.57) (328.35) (89.77) 

EU 395.47*** 27.00 -15.92 378.25*** 79.43 -34.50 

 (87.51) (250.73) (248.43) (103.61) (284.48) (261.00) 

Year (2016)   735.61***   812.50*** 

   (86.46)   (99.14) 

Constant 654.54*** -101.75 -1482358.49*** 681.51*** 43.22 -1637263.69*** 

 (145.28) (255.37) (174,304.61) (178.93) (322.76) (199,852.70) 

       

Observations 135 86 221 135 86 221 

R-squared 0.32 0.49 0.48 0.30 0.43 0.44 

Robust standard errors in parentheses 
*** p<0.01, ** p<0.05, * p<0.1 



Figures 1A-3A: Examples of posts identified as largely mobilising. 

 
Figure 1A: @ahorapodemos 16/06/2016 

 

 
Figure 2A: @partidopopular 21/06/2016 

 

 
Figure 3A: @psoe 9/12/2015 

 



Figure 4A-6A: Examples of posts identified as slightly mobilising 
 

 
Figure 4A: @ciudadanos 24/06/2016 

 
Figure 5A: @ciudadanos 11/6/2016 

 

 
Figure 6A: @partidopopular 17/6/2016 

 



 
Figure 7A: @ahorapodemos 22/6/2016 

 
  



Figures 8A-10A: Examples of posts identified as largely broadcasting. 

 
Figure 8A: @partidopopular 25/5/2016 

 

 
Figure 9A: @ahorapodemos 16/11/2015 

 

 
Figure 10A: @psoe 29/11/2015 

 
 



Figure 11A-13A: Examples of posts identified as slightly broadcasting 
 

 
Figure 11A: @ahorapodemos 12/6/2016 

 
 
 

 
Figure 12A: @ciudadanos 7/06/2016 

 



 
Figure 13A: @psoe 7/11/2015 

 


