Supplemental Material
In our main study we found that women ascribed less human personality traits and acted more aggressively towards another woman when she wore more (vs. less) sexually provocative attire. One potential confound is that participants may have ascribe less human personality traits and subsequently aggressed towards the woman in the video, not only because she was dressed more sexually provocatively, but also because the sexualized outfit she wore may have been perceived as rather unusual or atypical for a university setting. To disentangle the effects of sexual versus atypical attire, we conducted two follow-up studies in which we, first, identified four outfits that varied orthogonally on typicality (high vs. low) and sexiness (high vs. low) (Study S1) and, second, examined the extent to which the woman in the video was ascribed less human personality traits depending on which of the four outfits she wore (Study S2). Based on the hypothesis that women dehumanize sexualized women, we predicted that participants would ascribe less human personality traits to the woman more when she wore a more (vs. less) sexually provocative outfit, regardless of the outfits’ typicality. 
Study S1
Method. 
Participants. Fifteen female undergraduate students between 18 and 25 years of age participated in this part of the study and received cash or course credit in exchange for their participation.
Materials. We selected 24 items that varied on typicality and sexiness (e.g., pajamas, bikini tops, button-up shirts, v-neck t-shirts); For comparison, two of these 24 items of clothing were the same as those worn by the confederate in our main study (the red tube top and the blue track jacket). Images of these 24 items of clothing were cropped and presented on a dark background on a computer screen using E-prime software. 
Procedure. After arriving to the laboratory and providing their informed consent, participants were asked to rate a series of outfits based on typicality and sexiness. The task consisted of two blocks, a typicality block and a sexiness block, with 24 trials per block. Participants rated the outfits on a 7-point Likert scale (typicality block: 1 = very uncommon, 7 = very common; sexiness block: 1 = not at all sexual, 7 = very sexual). 
	Results. The two outfits used in the main study indeed differed both on sexiness (t14 = 14.5, p < .001, Cohen’s d = 4.08) and on typicality (t14 = -9.75, p < .001, Cohen’s d = -3.91) (red tube top: high sexiness, low typicality; blue track jacket: low sexiness, high typicality; see Figure S1). In Study S2 we used the two outfits from the main study, one additional outfit selected to be perceived as high in sexiness and typicality (red low cut v-neck, see Figure S1) and another item to be perceived as low in both sexiness and typicality (blue flannel polka dot pajamas, see Figure S1).
[image: ]
Figure S1. Distribution of outfit sexiness and typicality ratings.
Study S2
Method.
Participants. One hundred and seven female undergraduate students between the age of 18 and 25 years participated in this part of the study, in exchange for cash or course credit. Most women in the sample were heterosexual (n = 91, 84.3%); in line with findings from our main study, analyses were restricted to heterosexual participants. 
[bookmark: _GoBack]Materials. We used the same two videos from the main study, and also created two new videos following the same procedures, but in these two new videos the confederate wore the two new outfits selected based on the ratings from Study S1 (see Figure S2).
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Figure S2. Outfit selection ranging on rated sexiness and typicality. 
Procedure. The same procedures were used as in the main study except that participants were assigned to one of four video conditions, and did not complete the aggression task. After the videos, participants completed the same measures of human personality traits as used in the main study. 
[bookmark: _Hlk517012654][bookmark: _Hlk517012688]Results[footnoteRef:1].  Based on our findings in the main study, we conducted a univariate ANOVA on the Human Traits measure obtained from the human personality traits questionnaire, with Sexiness (high, low) and Typicality (high, low) as between-subject factors. Participants rated the woman as lower in human traits when she wore more (vs. less) sexualized outfits (F1, 87 = 9.39, p = .003). Notably typicality was not significant as a main effect (F1, 87  = 2.47, p = .12) and did not moderate the effect of sexiness t (F1, 87  = .61, p = .44) (see Figure S3). In line with our findings from the main study, moderation analyses (in PROCESS) revealed that intrasexual competitiveness did not moderate the effect of sexiness on the perceived humanness of the confederate (B = -.03, SE = .18, p = .88). [1:  Analyses were conducted only on heterosexual women. Nevertheless a univariate ANOVA on the Human Trait measure conducted on the full sample yielded the same pattern of results, with a main effect of Sexiness, F(1, 103) = 4.29, p = .04 and all other effects or interaction not significant, ps > .58] 
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Figure S3. Human trait ratings across conditions of sexiness and typicality.
Although the two personality traits that compose the Human Trait measure (Openness to Experience and Conscientiousness) were correlated (r = .34, p = .001), it is possible that the effect of Sexiness was stronger for, or specific to, one of these two traits. A mixed factorial ANOVA with Trait (Openness to Experience, Conscientiousness) as a within-subject factor and Sexiness (high, low) and Typicality (high, low) as between-subject factors revealed a marginal interaction between Trait and Sexiness (F1, 87 = 3.78, p =.055); Women rated the confederate lower in Conscientiousness when wearing the more (vs. less) sexy outfits, t87 = -3.50, p = .001, Cohen’s d = -.73, but ratings of Openness to Experience did not differ, t87 = -1.26 p = .21, Cohen’s d = -.27. 
Discussion. In sum, results from these two supplementary studies confirm that although the sexy outfit employed in our main study was perceived as atypical, such atypicality does not explain these effects. Instead, women in more (vs. less) sexualized outfits are perceived as less human by other women, regardless of the unusualness or typicality of the outfit. 
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